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OUT-SOURCING YOUR MARKETING.
ISIT RIGHT FORYOU?

By: Phil Callighan, Senior Account Executive
KNORR MARKETING

Will an additional staff person really contribute tmuy bottom line or will he/she

function as an expensive liaison between management lagdoaitside sources?

In this day of budget-cutting and business consolidatrategjies, leaner staffs are

becoming the norm. The corporate ladder-climbing thebbyilding a large staff in order to
increase your importance (i.e. empire building) is giviray wo productivity and cost justification.

No one is suggesting that the entire marketing funetitimn an organization be out-

sourced. However, it may be prudent to review the amountdteting talent that a company
should support, when investing in alternate sources mégsber, more creative, more aggressive
and easier on company cash flow.

If you asked me why investing in KNORR MARKETING'’S sessowould be better

than increasing your own marketing staff, here’s whatuld/suggest:

1. With KNORR MARKETING,you pay for us only when you need us

You don't need to furnish office space, vacation day%, days or other fringe
benefits. You don’t even need to provide any specfaeéquipment.

. You don’t have to worry that a competitor will lure us a@ybe moved by a

spouse’s relocation) after you have invested months oftymar Our loyalty is to
you and your business — it cannot be bought by a singly sadaease.

One call to KNORR MARKETING puts you in touch witlvariety of talent, know-
how and production equipmetitat no one person can bring to you. Here, you can
call on experienced, senior professionals that ardifewith virtually every aspect
of marketing...from research, planning and sales promotiodseot mail, the
Internet or TV creative.

. You won’t sweat the detail8ecause we put together direct mailers, catalogss sal

promotions, Web sites, advertising campaigns, trade shaphigs, training
programs and press releases every day, we are fasgrgefand experienced at what
we do.
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5. As your agentwe can aggressively represent you with other vengwisters, trade
show representatives, etand the trade pressWe can say things about you that
could be considered too self-serving or awkward if said byobgeur direct
employees.

6. We cardemand performance on your behaithout losing credibility. After all,
opera divas as well as football players and major CE€lyson agents to negotiate
the best deals.

7. In additionwe bring an outsider’s fresh perspectieeyour business — no political
infighting, no personal agendas, nothing to gain unless ipeybar business grow.

Each day, you undoubtedly face a major dilemma: how ratighur time should be
spent planning marketing strategies, how much time shoulddre developing sales literature,
ads or mailers... and how much time should be devoted &tiagsyour field people,
distributors, dealers and customers?

You may discover that spending some time with an agsntye best “staff’ person you
could bring aboard.

At KNORR MARKETING, becoming a business partner with olignts has helped our
agency grow. We contribute ideas and direction to ountslias well as act on their instructions.

Let us free you to concentrate on what you do best, kigpthet you have an entire
“staff” on the outside to support you throughout all yourketing activities — both online and
offline.
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